CASE STUDY: ROYAL SALUTE PRODUCT EDUCATION KIT

CLIENT: CHIVAS BROTHERS PERNOD RICARD
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ROYAL SALUTE 100 CASK SELECTION

Lavish production was the order of the day for the customer
education kit that was the key tool for the launch of Royal
Salute 100 Cask Selection.

Nash Design were the designers picked by Pernod Ricard for
this exceptional demonstration of Scotch whisky at its most
rare and expensive.

The product education kit was in effect a packaging exercise

in its own right, cased in a blue cube box that reflects the
affluent spirit of the blue product flagon. The box contains five
aged whisky samples, tasting mat and tasting note card, plus a
brochure designed around lavish photography and minimal text
printed in gold.

Nash Design worked to a tight production timetable to produce
500 kits for the launch in Taiwan and China.

PRODUCT EDUCATION KIT

ne oo vime will select F0 oy ofdf ek

wve reached PERFEC

ers Muster Blender regularly checks

T MATURATION

www.nashdesign.com

PHOTOGRAPHY: PATRICK BLAKE, BRIAN HARRIS

EMPRESS LITHO, BENWELL SEBARD, PENDRAGON

PRODUCTION:



